
OVERVIEW OF ADVANTAGES OF 

FRIEND FEED AND A FEW TIPS 

This is going to be a big ñshow.ò Ed is going to tell you who is going to be the top 

ten referrers are who are in line to win the vehicle. No, not a matchbox or joke 

thing, but the real deal on the road vehicle. Ed is not going to reveal the vehicle 

though. Lamborghini or Ferrari is so last century, Ed is talking about  something this 

century. More on that later.  

In the first part of show, Ed is going to talk only from the marketing point of view. 

There were more people joining in yesterday than participated in the entire first 

thirty day challenge. This year is going to  be slightly big. You will be in a very good 

company.  

There is a book which is called Brain Rules . It is an amazing book. When brain 

researches come in the last cou ple of years (5 years), we just know all this stuff 

that we didnôt know previously because weôve never been actually watched  what is 

going inside our head.  

One little tidbit from this book about sleep. We still donôt a lot of why things happen 

in our brain . What they are able to do is they map when somebody is learning 

something and watch what part of the brand live up during that, just like what will 

be happening at some point during the Thirty Day Challenge with you (hopefully).  

Here is the amazing thing.  What they found was that when you sleep, the same 

pattern of learning is repeated and they see it going on in your brain but it happens 

thousands of times and in very rapid succession.  

Also in the study is if you donôt sleep, how much that affects you the following day, 

and so on. Everybody thought the brain is rested during sleep, but that is not the 

case. Your brain is more active when you sleep than not.  

Another reason is that in terms of learning, giving somebody context of why they 

are going to learn something is vitally important.  

Youôve been learning during the preseason a number of amazing, but seemingly 

very different pieces of software, particularly if you are new.  

In and of themselves, you may find that really cool. Like in Google Reader, even if  

you donôt do anything with 30DC ever again, youôve literally saved an hour a day. 

Then there is Twitter. People are starting to really get Twitter now. And this week is 

about FriendFeed. This book reminded Ed that the context is so important.  

http://www.amazon.com/Brain-Rules-Principles-Surviving-Thriving/dp/0979777704


Preseason is  here for a reason. Ed is not showing any tool that we are not going to 

be using for very specific marketing or communication purpose.  

Communication is marketing. Every time you communicate with other, you are 

marketing, whether you realize it or not. A lo t of the technologies that you are 

using show that. FriendFeed is particularly the case.  

Veterans know it all sort of comes together at the end. This year challenge is going 

to be so far above. What the participants were doing in the past is not funny. If you 

think some of the cool stuff released so far is amazing, you have not seen anything 

yet.  

If you think Google Subscribed Links is clever, just wait.  

USING FRIEND FEED 
If you are using FriendFeed but sort of wondering where you are going with it, this 

sho uld be the video / summary you should watch / read.  

In previous the video didnôt show you a lot of benefits of FriendFeed, just how to 

sign up and start using it, follow Ed, participate in rooms, etc., just the basics.  

So hereôs a couple of tricks if you will for FriendFeed.  

The next lesson is going to be ñThe Reason Whyò lesson. It starts to bring the 

stuff together for you because then Ed is going to talk about team, team work and 

what works there.  

First off, you need to go to FriendFeed . The friends  page is the one that is opened. 

(You can see besides the friendfeed  logo that the friends tab is white.  

http://www.friendfeed.com/


 

If you subscribe to Edôs FriendFeed, that is a very cool way of follo wing along.  

ACCESSING FRIENDFEED 
You will see at the end of the page is a list of icons that allows you to access 

FriendFeed in other ways, including RSS feed. You can also access the feed icon in 

the Flock browser.  

 

 

http://friendfeed.com/eddale


If you go to Edôs friendfeed, you will be able to grab his feed in your Google Reader. 

You should begin to get used to this process by now.  

ADDING FRIENDFEED SEARCH 
Notice in Flock that you also have search button. This is so po werful. You may add 

the FriendFeed Search  feature to the Search Elsewhere  list in your Flock 

browser.  

 

Click it to add FriendFeed Search  to the search menu. A little message will appear 

that confirms the add.  

 

Now try to use the search function. Type ñ#30dcò (without quotes) into the search 

box and choose FriendFeed  from the drop down menu, now anytime somebody 

has used #30dc , it is there in Friend Feed. How cool is this?  

WHY DOES FRIEND FEED MATTERS? 
What people donôt realize about FriendFeed is that it actually is a huge database of 

peopleôs experiences on the Internet when itôs used properly. And this globally will 

be the most important contribution over time. You got the very smartest people 

from Google working on this and they have created something  that is brilliant but 

people donôt quite get it yet. 

Thatôs because they havenôt even thought about the possibility of searching in 

FriendFeed.  

Of course, you can grab the feed and the search will stay in Google Reader so 

anytime somebody types #30dc , it will automatically come into your feed reader. 

But itôs getting better stillé 

http://friendfeed.com/eddale


 

Now letôs go to the Advanced search  feature. A screen like this appears next.  

 

If you want to search only shared items from  Google Reader, you can choose that 

option in the drop down menu.  

http://friendfeed.com/search/advanced


 

You may not want to see somebodyôs Twitter, but you can still follow them by 

filtering the search option to shared from Twitter . You can search everything 

from your friends, everyone, or o ne person in particular.  

For example, put ñ#30dcò into the words field, search Twitter, and shared by 

eddale (Edôs frienfeed user name, not Twitter). 

 

You will see a screen similar to the following.  




